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- DESJARDINS: A popular event here in August is the Hot Air Balloon Festival which takes place in many different places: Lévis, St-Jean-sur-Richelieu and Gatineau.

- DZ BANK: Welcome to the post-corona new office at DZ BANK planning for the future working environment. Personal desks for each employee are then no longer
provided at DZ BANK.

- COOPEUCH: The Chilean cooperative financial institution receives for the fifth consecutive year the ProCalidad award for satisfaction of its members.

OGV (Osterreichischer Genossenschaftsverband): The month of August for Stefan, it is a new era in the new “old” way to work with his new “old” bike he now regularly
uses to drive to work in Vienna.

- Banque CPH: Banque CPH sponsored the Ronquiéres Festival (Ronquiéres Festival | 14-15 Ao(t 2021 - Plan incliné (ronquieresfestival.be)). As a lot of events, the festival
was cancelled last year. This year, it was authorized for vaccinated people only, but without restrictions on the number of people and without masks. A taste of past life @
and the sun was shining, which is quite rare this summer in Belgium!

- SICOOB: Vende Sicoob is a large annual national Sales Force Convention bringing together representatives from the entire Sicoob System during which Cooperatives that
stand out in the National Sales Campaign (CNV) are rewarded. The event focuses on people, especially those who are part of the sales force, the sales team, agency
managers, consultants, analysts, and supervisors, that is: those who make CNV happen, every day. It is a unique opportunity for the exchange of ideas between our entire
System. Our main objective is to recognize the results of the cooperatives, showing the grandeur of Sicoob and generating the feeling of belonging in an environment that
promotes the exchange of experiences.

- Banco Credicoop: Periodically Banco Credicoop holds joint workshops to deepen and debate cooperative concepts, according to the social context that brings together
employees, officers and members. The Institutional strengthening program purpose is to exchange on the challenges to contribute to a fairer and more inclusive country
project.

- OGV (Osterreichischer Genossenschaftsverband): As Victoria is currently co-writing part of an Austrian legal publication, she has retreated to beautiful rural Austrian in
August to broaden her horizon for writing, balancing and relaxing.

- Banque Populaire: Johanne chose this photo because it illustrates her vacation (lle de Ré), the average weather this summer (;) and the partnership FNBP (Fédération
Nationale des Banques Populaires) has had with the French Sailing Federation for 20 years. It also evokes sports (BPCE is a premium partner of the 2024 Olympic Games),
even if this summer has been placed under the Tokyo Olympic Games. Finally, the young boy wears a life jacket with the Banque Populaire brand logo, which is a beautiful
symbol of the protection and support the Banque Populaire banks’ network has with customers to accompany them on new adventures!


https://www.cielenfete.ca/?lang=en
http://www.ronquieresfestival.be/fr

